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Country: Norway
Project Title: Collection for Nesgya Activity Park

@ https://www.spleis.no/project/207784

Project location: Island in the municipality of Asker, Norway.

Fundraising goal: NOK 300,000 (approx. EUR 25,800).
—=> Amount gathered: NOK 330,450 (approx. EUR 28,400).

.....

Initiator: Non-profit association

6% Categorization field: Health & recreation for children

® Project timeline: August 2022- fundraising, July 2023- construction and opening
Fundraising period: January 2022 - September 2022.

% Money collection method: Campaign published on the Spleis.no platform.
Crowdfunding model: donation.

SH Number of backers: 320.

Project’s overview: Establish an activity park on Nesgya for children and young people offering
free access to anyone. The park covers an area of 800 m2, and includes infrastructure for exercise
with Scooters, Skateboard, Bicycle, Roller skates, Parkour, Ski, and Snowboard.

Background / context: Nesgya Activity Park was founded by parents of children in Nesgya and the
surrounding area who want a gathering point for self-motivated physical activity that strengthens
the psychosocial upbringing environment, builds cohesion, and gives the children motivation.

Brief budget description: No clear explanation of how money will be used.

Rewards: No rewards offered to small scale donors; however, larger scale donors were offered
some tokens of appreciation: contributions of NOK 30,000 recognized with engraved names on
the park’s contributors’ sign; contributions of NOK 100,000 recognized with engraved names on
special dedicated signs placed on the concrete surfaces; for contribution of NOK 300,000 park
will be named after the contributor with acknowledgement engraved in the concrete surfaces
themselves.
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Country: Romania
Project Title: ‘Building Hope: the first national children’s hospital for cancer,
critical illness and trauma

@ https://www.daruiesteviata.ro/investeste
Project location: The hospital was constructed in Bucharest as a new wing of the renowned
‘Marie Curie Hospital’

Fundraising goal: no precise amount was set, the aim was to raise as much as possible to
@ build and equip the hospital, with an estimated budget of 53 million Euros

Amount gathered: over 53 million Euros with ongoing fundraising efforts to equip the
hospital, support additional medical projects and to build an expansion to the hospital,
including a medical campus

.....

Initiator: NGO ‘Daruieste Viata’, which is led by Carmen Uscatu and Oana Gheorghiu

AN Categorization field: Health care

@ Project timeline & fundraising period: ongoing with no set duration

How funds were collected: on a continuous basis through the NGO’s crowdfunding
% platform, through SMS donations, corporate sponsorships, bank transfers, and income tax

redirection in accordance with applicable legislation

Crowdfunding model: donation-based

6 Total number of supporters: 350,000 individuals and 8,000 companies

Project’s overview:

The project originated in 2015 with the desire to improve the treatment conditions at the Pediatric
Oncology Department of the Marie Curie Hospital in Bucharest. The NGO decided to build a new,
three-story clinic dedicated solely to the Onco-Pediatric Department. From the medical team’s
requirements, and the extraordinary support from funders, the NGO was able to expand the
project. It started as a clinic and evolved into a fully equipped hospital. The new facility
encompasses around 12,000 m2, with nine floors and more than 140 beds, a thermal plant, an
ozonation station, and a data center which serves both the new and old building of the Marie Curie
Hospital.
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The building accommodates the first Radiotherapy Department for children in Romania (two
treatment rooms bunkers), an Intensive Care Unit with private patient rooms, a modern operating
block with five operating rooms, Oncology Department, a Hemato-Oncology Department including
five sterile transplant rooms, a Department for Neurosurgery and a Department for general
surgery. With the project’s expansion, the estimated required investment increased from 8 to 16
million Euros for the buildings structure. Subsequently, the total investment (construction and
equipment) was estimated around 53 million Euros. The project is now expanding: the NGO is
transforming the Marie Curie Hospital into a comprehensive medical facility. While children with
cancer require 21st century treatment standards, all hospitalized children deserve the same level
of care regardless of their background and condition. For this reason the initiators have decided to
add another building to accommodate all specialization areas from the Marie Curie Hospital,
allowing the original building to be repurposed and used for parent accommodations, a cafeteria,
study spaces, etc.

Background / context:

For the first time in Romania, an NGO built a hospital from scratch, entirely financed from
donations and sponsorships, whereas the Romanian State has not built any pediatric oncology
facilities in the last fifty years. The Children's Hospital offers multidisciplinary care for children
with serious illnesses and is now operational. The initiative will continue to grow with the
development of a medical campus, ensuring that all Marie Curie pediatric patients have access to
top quality treatment.

Budget highlights:

The needs were outlined, but no exact details were given for each phase of the construction and
equipping process. Companies donated significant amounts of money or offered preferential rates
and pricing to the NGO. The rates were well below the market value, whereby they cannot be
disclosed to protect these conditions.

Rewards:

Everyone who donated received a ‘share’, as symbolic proof of their financial contribution to the
project, which can be viewed on the Daruieste Viata website.
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Country: Austria
Project Title: Blirgerstromanlage Hitzendorf (Photovoltaic system Hitzendorf)

@ https://www.gemeinwohlprojekte.at/de/projekte-unterstuetzen/details/projekt/73/

Project location: Hitzendorf (municipality), Styria (state), Austria

Fundraising goal: 150.000 €
—=> Amount gathered: 103.000 € - The missing funds for the full investment sum were raised by
citizens from Styria who contributed directly to the project.

.....

dX categorization field: renewable energy

U
~ Project timeline & fundraising period: 01.01.2018-14.08.2018 (fundraising until
26.07.2018)
% How money was collected (platform, website, etc.): platform
Crowdfunding model: debt-based crowdfunding

3B Number of backers: 32.

Project’s overview: SUREnergy GmbH has installed several photovoltaic (PV) systems in
Hitzendorf, including on various agricultural, private, and commercial buildings. Their latest
project on a farm rooftop will generate enough electricity to power approximately 45 households,
with the electricity fed into the public grid. Interested citizens can purchase PV modules, which
SUREnergy GmbH then leases back, providing annual returns. After up to 20 years, the PV system
will transfer to the farm's owner.

Background / context: The PV system feeds the entire amount of electricity into the public grid,
which covers the consumption of about 45 households. Thereby, the project supports the
renewable energy transition, mitigates negative effects of the greenhouse gases, relieves power
grids by providing the required energy locally and creates regional jobs.
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Brief budget description:

Detailed reports containing budgeted and actual costs for described items are available on the
crowdfunding page and can be downloaded. The cost breakdown includes investment costs such
as planning and preliminary costs, the PV modules and all construction costs, as well as running
costs such as roof rent, sale & lease back rents, insurance, etc. Project key figures are also listed.

Rewards:

Local residents and other interested parties can participate in the solar power plants in the form of
a sale-and-lease-back model supported by the Province of Styria. The citizens buy solar modules
from the PV systems and the operators lease them back from the citizens. An investment is
possible from 1,000 euros (equivalent to 4 modules). The rental income that investors can expect
is 2.5% of the invested sum per year.
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Country: Poland
Project Title: Slavic Mythology Museum

@ https://polakpotrafi.pl/projekt/muzeum-mitologii-slowianskiej

Project location: Owidz, pomorskie voivodeship, Poland

@ Fundraising goal: 20000 PLN/ c.a. 4700 €
—=> Amount gathered: 30612 PLN/ c.a. 7200 €

.....

Initiator: Stowarzyszenie Wspoélna Ziemia The Ecological and Cultural Association "Common

- Earth" that was established 1996 (NGO, association). It's goal is to "protect nature, promote

pro-environmental and civic attitudes, organise cultural events, monitor the activities of local
authorities, and initiate and support youth and volunteer activities".

Categorization field: culture
Project timeline & fundraising period: 23.02.2017-08.04.2017 (fundraising until 08.04.2017)

How money was collected: platform Polak Potrafi (the platform does not operate anymore)
Crowdfunding model: reward crowdfunding
Number of backers: 380.
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Project’s overview:

The Museum of Slavic Mythology is dedicated to comprehensive historical and cultural education.
Its activities include exhibitions, artistic events, scholarly publications, and engaging museum
lessons. The Association strives to promote knowledge about the beliefs and spiritual culture of
the ancient Slavs.

Background / context:

The Museum is being created in Owidz, near the larger city Starogard Gdanski. This is a cultural
project that is being carried out in partnership with the NGO "Stowarzyszenia Wspdlna Ziemia” and
the local government cultural Institution. The Museum is a part of a larger project called
“Grodzisko Owidz” that encompasses six hectares of land. In this area, where the aim is to recreate
a Slavic settlement and mythology museum that will attract visitors and will popularise knowledge
of the pre-Christian spiritual culture of the Slavs in a modern and original way.
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Brief budget description:

The authors of the campaign have published basic information about the budget on the campaing
webpage. It clarifies that the first stage of the Museum of Slavic Mythology, spanning an area of
approximately 150 m?, has been valued at PLN 65,000, opting for a more economical version. As
the goal of the campaing was lower the authors clarified that PLN 45,000 has already been
secured from other financial sources — exactly supporters who were sympathetic to this initiative.
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Country: Norway
Project Title: Afterthought - a point of view towards the future

@ https://www.spleis.no/project/237456

0 Project location: Island of Rast, Nordland county, Norway

Fundraising goal: NOK 335,000 (approx. EUR 28,000).
—=> Amount gathered: NOK 361,257 (approx. EUR 31,050).

Initiator: private business (joint stock company) in partnership with local non-profit organization

AN categorization field: Renovation and development of local landmarks

oU
@ Project timeline & fundraising period: 42 days

% How money was collected: campaign published on the Spleis.no platform
Crowdfunding model: Mixed reward and donation

BB Number of backers: 272.

Project’s overview:

The restoration of the old water tower on Rast Island, giving it a new life and a new identity to the
delight of the population of Rgst and for people who visit the island. The tower is to appear as a
sculpture in the landscape and must have a simple function as a lookout point. It will also be
arranged as a writing room for writers.

Background / context:

A concrete water tower built in the 60’s was standing unused, neglected, and rundown in otherwise
beautiful nature surrounding. The idea was to turn an eyesore into a landmark serving as a
renovated and nicely designed observation tower renamed “afterthought” for the use of local
inhabitants and visitors. The name was a tribute to an earlier suggestion of turning the place into a
space for a local thinktank.

Brief budget description: No clear explanation of how money will be used.

Rewards:

1. Everyone who supports gets their name on a sign which will be mounted on the tower.

2. Those supporting with NOK 10,000 or more, get you’re their company name or the private
backer’s name engraved on a small plaque on the steps up to the tower.
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Country: Greece
Project Title: A Small Bus for Big Travels: Bridging Distances,
Uniting Communities

@ https://www.autismthessaly.gr/product/ena-mikro-leoforeio-gia-megala-taxidia/

Project location: Larissa city, region of Thessaly, Greece

@ Fundraising goal: 40.000,00 €
—=> Amount gathered: 41.387,00 €

.....

6% Categorization field: Society & health

@ Project timeline & fundraising period: Started 02-03-2023 / Ended 28-11-2023

% Money collection method: Custom platform build in website
Crowdfunding model: Donation based
SF Number of backers: > 3000.

Project’s overview:

The idea for this project was born from an urgent need for a minibus to ensure the children under
the care of the association reliable transportation. The aim was also to raise awareness about the
work of the Association of Parents, Guardians, and Friends of Individuals with Autism, and to foster
social inclusion and acceptance of individuals with autism within the local community. To maintain
full control and ensure transparency of the campaign, a crowdfunding campaign has been created
on the association’s website. The word about the campaign was spread through all available
channels, including social media, as well as, tied to significant events like the 1st Marathon for
Autism held in Larissa on the 2nd of April 2023. This event was organized in collaboration with the
Association of Greek Gymnastics and Athletic Clubs — Thessaly Branch. All the proceeds from
marathon registrations were directed towards the crowdfunding effort. Runners, students,
workers, businesses, and families were invited to run for autism, transforming the marathon into a
community-wide celebration. There were more than 1500 participants of all ages coming together
for this noble cause.
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Through this initiative, various public entities were involved, including the Municipality of Larissa,
the Region of Thessaly, and the Central Union of Municipalities and Communities of Greece, they
covered some of the marathon's expenses, ensuring the event's success. Large companies also
stepped in to cover various organizational costs such as medals and t-shirts. Many encouraged
their employees to participate, sponsoring numerous group registrations, further amplifying the
sense of community.

Transparency, direct communication, and the unwavering support of the public became the
cornerstones of the campaign, building a foundation of trust. The success of the project reinforced
the message that together, we can bridge distances and unite communities.

Background / context:

The Association of Parents, Guardians, and Friends of Individuals with Autism of Larissa was
striving to meet the evolving needs of growing children. A small minibus to ensure the safe and
reliable transportation of the beneficiaries of our facilities "CHARA |" Day Center and the
"Eleftheria" Boarding House was urgently needed. The small minibus is not just a means of
transportation but a tool for inclusion and participation of the children in the community.

Brief budget description:

Before starting the campaign, various offers from car dealerships regarding the purchase price of
the minibus were obtained. Based on them, the crowdfunding goal was set at 40.000 euros. The
information provided to the public included the specific purpose for which the money collected
during the campaign would be used.

Rewards: -
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